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Young women’s outcomes are pivotal and FI can help
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* 3-year rolling average, excluding high income 
Source: Findex 2021
Any account refers to the ownership of an account with a financial institution or a mobile 
money account. 

Ownership of any account by age*

Women Men

• Young women’s outcomes are 

strategically important to 

development 

• Young women are among the 

most socially & financially 

excluded of all potential 

financial services users

• Gender gap in financial 

inclusion begins around the 

age of majority



Evidence points to positive impact of Young Women’s 
Financial Inclusion

https://www.cgap.org/sites/default/files/publications/WorkingPaper_YoungWomen_FINAL.pdf
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How does young women’s financial inclusion 
happen?

• Extensive review of published and 

unpublished documents by 

practitioner organizations

• Interviews with over 30 expert 

implementers

• Peer review by over 40 industry 

players reached through FinEquity 

https://www.cgap.org/sites/default/files/2024-10/Working%20Paper_Young%20Women%20and%20Financial%20Inclusion_final.pdf
https://www.cgap.org/sites/default/files/2024-10/Working%20Paper_Young%20Women%20and%20Financial%20Inclusion_final.pdf


Social norms
Determine young women’s control over resources, 

access to services

Rurality
Determines access to financial services 

infrastructure, incl. digital

Socioeconomic status
Influences commercial viability for FPSs

Life stage dimensions

MINOR AGE MAJOR

(determines legal access to formal financial services)

STUDENT
with or without paid/unpaid 

work
OCCUPATION

WORK
paid or unpaid

(determines sources of money, financial goals)

“CHILD” FAMILY POSITION “ADULT”

dependent, single (determines gatekeepers,
financial responsibilities)

caregiver, partnered

Financial characteristics
• Less access to & control over sources of money

• More dependent on others
• Less complex financial needs

• Less access to FS infrastructure

Financial characteristics
• More access to & control over sources of money

• Less dependent on others
• More complex financial needs

• More access to FS infrastructure

How depends on who

DEPENDENT
SEGMENTS

INDEPENDENT
SEGMENTS



DEPENDENT SEGMENTS INDEPENDENT SEGMENTS

PRODUCTMore informal, savings-focused More formal, diverse products

DELIVERYMore group-based More individual and digital

FINANCIAL CAPABILITYMore intensive Less intensive

COMMERCIAL VIABILITYViability likely requires 

partnerships

More commercially viable

Key components of financial inclusion strategies for YW

SOCIAL INTERMEDIATIONMore complementary services,

gatekeeper engagement

More standalone

financial services
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